TX-USA Wrestling Board of Directors Candidate Profile

Candidate Name: Jackie Martin

Club Affiliation: Dallas Dynamite, Frisco Bombers, Redhawk Wrestling & Cowboys
Wrestling

Position Seeking: Women’s State Director

Occupation: Currently Unemployed but worked for Nortel for 11 years as a Senior HR
Analyst. Went back to college at age 29 and graduated Magna Cum Laude with a 3.9
G.P.A.in 1998 from TWU in Denton, TX earning a B.S in Business Administration with
an emphasis in Marketing.

Wrestling Background: We have two daughters who currently wrestle. Our oldest
daughter, Emily Martin, wrestled for Centennial High School in Frisco. She currently
wrestles for the United States Olympic Education Center located on the campus of
Northern Michigan University. Our youngest daughter, Stacy is currently a senior who
wrestlers for Frisco Liberty High School and is considering wrestling in college. This will
be my 6" year involved with wrestling and TXUSAW as a parent, fan and volunteer.



As a volunteer: Director of 2009 Team Texas Women'’s Parent Board, Head
Pairer in North Region FS/G Tournaments, Table worker for Frisco Bomber
Youth Tournament, 2x Tournament Director of the Redhawk Rumble, President
of Redhawk Wrestling Booster Club, Webmaster for both Redhawk Wrestling
Booster Club & Titan Wrestling Booster Club, Fundraising for Dallas Dynamite.

As a coach: | coached both of our daughters throughout their lives in soccer,
basketball, softball and volleyball. Additionally, | coached and played on our
adult co-ed softball team in Plano for many years.

Why | want to get involved: | am energetic and passionate about making a difference
in the TXUSAW organization! | want to ensure that this organization is run like a real
business and that our bottom line (wrestling) grows! | have many fresh ideas to bring to
the table that will help promote and grow the sport for both men and women.

My goals for TX-USA Wrestling:

1)

2)

3)

4)

o)

Organization will to be run like a business with marketing, budgets, planning,
organizing, communication, etc.

Better Communication with all customers—wrestlers, parents, fans, coaches,
officials, etc

Transparency of the organization’s business such as Meeting Minutes,
State/Regional/National Team Budgets & Financials.

Goals set & measured yearly by leadership. (i.e. We will grow our Membership
by at least 15% each year by using the X campaign or X communication to
educate coaches and encourage participation in FS/Greco or Youth Folkstyle)

Reinvestment back into the sport in various forms (i.e. holding clinics in each
region by a male or female Olympian of Olympic Medalist, “floating” mats to help
upstart programs in depressed areas, etc)

6) Yearly or Periodic Survey of the customers to find out needs or areas of

improvement required



